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Digital
Marketing Manager

Overseeing a company's
marketing strategy from social
to digital channels, both paid

and earned; Digital PR is a

fundamental element

of the Digital
Marketing
mix.

Content
Marketing Manager

This one's for the writers.

The ability to spend your days
creating content is a dream
come true, and Digital PR is

often the tactic used to
place the content for
optimum
exposure.
Social
Media Manager

This is one for the Snapchat
fans: curating cool content,
engaging audiences and
managing customer service
across channels is the
"Public" part of
PR.

Community
Manager

This role merges Content
and Social Media Management
mixed with other comms
tactics like email marketing,

) Blogger
newsletters, media

relations, events
and other PR
activities.

A chosen few make it
big blogging so that it
becomes their full-time job.
For many others though,
the work of brand content
writing falls to freelance
copywriters and
part-time
bloggers.



Digital
Diploma
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Moz 2015
Most In Demand Skills:

1. Social Media
2. Digital Marketing
3. Search Engine Optimisation
4. Google Analytics
5. Content Marketing
6. PPC






Your personal
brand is the online picture
you paint of yourself; one that
you nurture, protect and keep
consistent in imagery and tone
across all your social channels
and online spaces like blogs.
How well you promote it and
protect it is a live portfolio
to future employers.
(They will check!)






Your online
_. footprint is literally an pe
imprint: it is the breadcrumb trail =~
" you leave online of every interaction *° 7
you've had in the digital space. &

Growing and managing it is important
not only because that is what you will
be claiming you can do for businesses,
but because 94% of recruiters will now
screen job candidates online when
they apply for jobs.

What goes on Google
stays there!
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